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The Second Generation Web Site

Second generation websites were developed as browsers became more
sophisticated and color monitors became afferdabie. Frames and tables
allowed text to be placed in columns. Many sites featured background images
that repeat to form tiles, and they also displayed animated Gifs. Website design
was in its infancy, and many of the sites, by today's standards, are quite iritating,
featuring colors and animation for the sole purpose of demonstrating the
webmaster’s "insider” skills. The image below shows an example of a second
generation site.
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A simple graphic replaces the text from the first generation site and a tiled
background often replaces the default gray.
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. The Third Generation Web Site

Third generation websites came about as broadband became available to the
average user. These sites were developed with the same design ideas used to

_develop CD ROMs. Browsers became equipped with. plug-ins to cutomatically
instalt specialized, free scftware dllowing the display of multi-media messages.
With clear typography and clever design, third generation sites are eqsy to
navigate and form a complete experience from entry to exit. They use metaphor
and theme to entice and guide viewers through the screens. Designers carefully
specify the posifion and relationships of dll elements on the page, retaining fine
control of the layout.

Graphic Design
for the World Wide Web
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This example of a third generation page has a metaphor of the world fo
reinforce the message of design for the World Wide Web. The red and vellow
colors for the words Department of Interactive Design pick up colors in the
illustration.
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Fourth Generation Web Sites

Fourth generation websites are similar, in design respects, to third generation
websites; however, they incorporate technology that was not available with CD
ROMs: online purchasing, instant messaging, and live broadcasting.

tn a few short years, website technology has changed from an alphabetic-
dominated medium to one incorporating more multimedia elements. However,
our approach to evaluating websites has changed fittle since they were first
infroduced.

Tniroduction to Web Design
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. What Makes a Great Web Site?

To put it in a nuishell, a great site contfains organized, well-edited and timely
content set in an attractive, interactive and consistent format.

Where Do | Begin?
There are six basic steps in the process of building a great web site:
1. Defining the site strategy
Designing the site structure
Developing the user interface

2
3
4, Designing the aesthetics
5. Building the site

6

Maintaining the site

Define the Site Strategy
The key to developing effective sife strategies is defining selid site objectives and
goals. Answering the following questions will help you to define the scope and

. goais of your web site:

«  What content will make up your site? Credible, original, imely content is @
must. Develop a complete list,

= Who is your cudience and what are their nesds?
«  Whatis your operating environment?2 Know what browser(s} and platforms

you need to support, as well as what plug-ins might be required.

Examples of Site Objectives

» Inform people about who you are and what you do

«  Create ¢ constantly updaoted site that will drive return traffic
» Create an ongoing dialogue with your customers

=  Create an online community among offices

»  Provide the lgtest news
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Design the Site Structure
During this step, you will determine:

= how the site is going to work,
= how the content will be organized

= what it will look like.

Once you decide on your content, you need to think about the site's framework.
Information designers call this the site architecture. The best way to develop a
framework is to create a flowchart. Use index cards, a large sheet of paper, or @
white board. Organize your site with problem-solving in mind. Get your audience
from Point A to Point B as quickly and easily as possible.

Organize the Information

The Web is hierarchical; you work from the top down. In supermarkets, there are
signs that lead you to the area with the products you want; you'd go to the dairy
aisle to find cheese, for exampie. If every grocery item were arrayed in front of
you as you walked into the store, you'd get confused. it works the same way on
a web site.

¢+ Don't overwhelm people by putting links fo your entire site on the
homepage. Instead, create o model to prioritize and categorize
information. '

+ Define logical relationships between subjects and define links
between information types.

Answering the following questions will help you to organize the structure of your
web site, making your site easier o use, maintain and grow.

+ What are the 5 fo 8 main groupings? Categorize and prioritize your
content.

+ Whot functions or categories must be accessible from every page®?
¢+ What should viewers see firsie

+ How will users find information on your site?
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The above image shows the homepage for Organic Web Sites, a fictitious web-
site design company. This site’is a good example of how a web site is organized.

. You can think of the homepage os level one of the web site and anything you
click from the homepage (in this case Overview, Organic Thinking, Non-Profits,
Clients, and Jobs) as level two of the web site.

When you have finalized your section designations, create G site map.

A site map is simply a flowchart outlining where content will fali info place as well
as the hierarchical relationships between content areas. Your map should show
every page in the site and its relationship {links) to other files.
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The site map above shows how the site is organized. The "overview of Organic” is
a second-level screen; third-level screens tiled "organic's services”, a recent
launch, organic: in brief, and personnel link from the second-level screen. .
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Designing for the Web

Remember that o web site is not like traditional printed publications which can
be read in sequence from cover to cover. Web sites are divided into short
sections with interactive links to guide viewers through points of interest -- both
within the document or to other web sites. Buttons, graphics, and hypertext links
provide the access route through this web of connecfions.

Developing an effective user interface requires undersianding and practicing
these basic design fundomentals;

+ Consistency
+ Clarity

+ Simpiicity

+ Contrast

+ Theme

¢ Grids

Design Principle 1: Be Consistent!

‘The goalis to create your website as a predictable, finite universe. Develop a

specific set of standards and design specifications to create o common look
and feel. it is important that your users will recognize thaf they're in the same site,
the same fittle world.

+ Convey a clear and consistent message
+ Keep the layout and style consistent

+ Use consistent placement of elements

¢+ Use consistent color palettes

¢+ Use consistent type styles in headers, body texi, etc.

Consistency is important in all design but it's especially important with the Web.
One mouse-click can take someone to a new site at any time so a consistent
style provides a significant visual cue 1o let people know they are sfill af the same
site.
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An eqsy way to create a consistent ook and feel for your site is o use @
template. Templates are files with the HTML tfags and common graphic elements
such as navigation bars and logos aiready in place.
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The illustration above shows the homepage - or level one - for Adobe's web site.
Note how the red Adobe logo and company name are in the upper left-hand
corner. Then note the two navigation bars at the top of the screen and the text-

only navigation in the left column. Now go 1o the next screen to see what a
second level of Adobe's web site looks like.
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i e,

The second level of Adobe's site positions the logo and navigational bar just as
they were on the homepage. The text-only navigation column is in the left
column as well. Consistent positioning of navigational graphics is important so
visitors don't have to hunt for ways around your site.

An easy way to create a consistent look and feel for your site is o use a
template. Templates are files with the HTML tags and common graphic elements
such as navigation bars and logos clready in place.
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